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Understand the business
hypotheses/Scoring population

Establish buiness parameters of
successful accomplishment for

the population

Receive the modeling data file,
sampling fraction, table and field

definitions for multiple tables
Importance of Individual level and

transaction level data

Get additional third
party data if any (Ex;

Firmographics, lifestyle,
census)

Merge disparate data to
have one record per

individual (for response
model)

Establish the data
quality at outcome level

- transformations,
univariate, mean,
correlational procs

Data Mining, Variable
ranking, and Selection

Completion with
in two weeks
after this step

Establish the data
quality at outcome level

- univariate, mean,
correlational procs

Do the models,
goodness of fit,

Collinearity, MAPE
calculations

Models ranked
Best model selected

Validation work
completed

Report
Generation

Presentation

Scoring of population
and deliver the scored

list

Sign off on the
work

 

Talk to us to understand how we execute 
this for express modeling work –  
Analytics Express 
A Division of CRMportals Inc.

MODELING PROCESS FLOW 


